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The Massachusetts Bankers Association is pleased to announce the 38th annual New England Bank Technology + Retail Banking confer-
ence on Friday, June 7 at the Boxboro Regency in Boxborough, MA. This conference and exhibit trade show focuses each year on essential 
developments in the retail banking and information technology spaces. 

We are pleased to once again be working with a large contingent of cutting-edge exhibitors for the trade show portion of the program. 
This conference offers something for everyone within your financial institution – from bank executives, senior management, operations, 
IT, and retail banking staff.

Each year MBA strives to improve this trade show. You will notice several changes this year to the agenda, pace of the day’s events, and 
– most importantly – registration pricing.  We encourage our members to bring as many staff members as possible.  To that end, after pay-
ing the initial registration fee of $225, member banks will be able to register any additional staff for a total of $100.  We have also increased 
networking opportunities between bankers and exhibitors, with a more flexible schedule in between breakout sessions.

Keynote Presentation:  “What’s Next for Mobile Banking?”

The question remains the same, but the answers are constantly evolving. Discover the newest mobile banking features being implement-
ed by top performing financial institutions that go beyond basic transactions to help them connect better with their customers.

• Key players in the mobile payments war and as well as the financial institutions that are using rewards to engage customers;

• Born digital banks that are leading the way in developing ways to serve customers’ financial needs;

• Social payments and how Venmo is becoming the standard for how Millennials and now more audiences think about finances be-
tween friends;

• Consumer video research on the language of the millennial generation.
 
Dave DeFazio, Partner, StrategyCorps

Dave leads and manages the community financial institution sales team. He also is actively involved in building our top performing 
checking, marketing and training solutions. Using his previous hands-on and executive retail banking experience at a billion dollar 
asset bank, he is instrumental in the user experience of the websites and mobile apps that deliver our consumer checking solutions 
and the analytics tools that provide empirical clarity to checking financial performance upon which to customize our checking solu-
tions to clients.

He is an active and sought out presenter at banking and retail-related conferences regarding innovations in financial technology, 
retail banking and other strategies employed by today’s best retailer marketers. Dave received his B.A. in economics and mathematics 
from Ohio Wesleyan University.

11 AM Breakout Sessions

“Advancing Your Digital Presence While Accounting for Data Security”
 Joe Mancini, Radius Bank

With data breaches occurring on what seems to be a regular basis, financial institutions are under a lot of pressure to ensure the privacy 
and security of their consumers data.  Regulatory oversight pertaining to data security has increased drastically over the last couple years, 
making it a hot button issue.  As financial institutions continue advancing their digital presence, data security must be considered. 

With states implementing strong data privacy laws and regulations surrounding data privacy increasing, financial institutions need to 
implement proactive measures to ensure they are compliant.  In this session, we’ll discuss what it takes to implement a business enabling 
security plan in a digital world that allows for a strong customer service experience.

Joe Mancini, Vice President, Information Security, Radius Bank

Joe Mancini is the Vice President of Information Security at Radius Bank, an industry leading virtual bank.  In his role, Joe develops and 
implements a forward thinking, business enabling information security strategy that protects the organizations infrastructures and assets.  
Prior to his role at Radius, Joe spent 10 years at East Boston Savings Bank.  Joe is an experienced banking leader having held roles in fraud 
prevention, information and cyber security.  Joe’s specialties include data security, along with privacy and compliance requirements in the 
digital world.  Joe is a graduate of Northeastern University in Boston, MA.



“Four Proven Strategies to Increase Your Bank’s Profits”
Gene Palm, Profit Resources

As a bank executive, you have a lot on your plate.  Your margins are getting razor thin, expensive regulations keep piling up, the costs of 
personnel and new technology never stop escalating, and that’s just a few of your obvious problems!  What may be even more frustrating 
are the problems that are not so obvious.  By knowing the answers to these questions, you will generate more profits with less effort than 
you thought possible!  

Gene Palm, President and COO, Profit Resources

Gene Palm is the President and COO of Profit Resources.  With a background in marketing, database marketing, and finance, Gene has a 
deep understanding of how data can be integrated within profitability and database marketing technologies to increase a bank’s profits.  
He has served as a Vice President of Marketing for a community bank, as a Senior Financial Analyst at Harland in their MCIF division, and he 
has written numerous articles on profitability and marketing for national periodicals.

“Innovative Engagement Strategies to Help Customers Build Financial Security”
Nashila Somani-Ladha and Taylor Straatmann, Commonwealth

Collaboration with consumers, policymakers, employers and mission-driven organizations has consistently led the financial industry to 
discover new ideas, pilot solutions and drive innovation to scale.  In this session, you’ll learn about innovative strategies for today’s bank-
ing world, including prizes, games and gamification, and leveraging windfall moments to drive engagement with your customers, help 
them grow their deposits, and ultimately support them on a path to financial stability.  

Commonwealth’s efforts over the last 17 years have spawned new financial products and public policies responsible for helping more 
than 750,000 people to accumulate over $2 billion in savings.

Nashila Somani-Ladha, Senior Innovation Manager, Commonwealth

Nashila Somani-Ladha is a Senior Innovation Manager at Commonwealth where she concentrates on engagement strategies including the 
use of games and gamification to positive financial behaviors with a focus on savings.  She also heads up efforts to engage and build aware-
ness among C-Suite executives and investors to drive financial security from the employer channel.  Prior to joining Commonwealth, Nashila 
has spent over 10 years working with various mission driven organizations managing and supporting innovative projects and partnerships to 
expand access to various federal, state and local benefit programs.  She holds a master’s in public administration from Suffolk University and 
bachelor’s in biology from Boston University.

Taylor Straatmann, Innovation Strategist, Commonwealth

Taylor Straatmann is an Innovation Strategist at Commonwealth, where she focuses on scaling successful product, service, and policy inno-
vations.  Before joining full time, Taylor previously was part of Commonwealth as an Innovation Program Assistant through Northeastern 
University’s cooperative education program.  She also worked at Compass Working Capital, a nonprofit providing financial services to fam-
ilies with low income, and the Greater Boston Chamber of Commerce, focused on next generation talent retention, business attraction, and 
racial equity in the private sector.  Taylor earned a Bachelor of Arts Summa Cum Laude in Economics with a minor in International Affairs 
from Northeastern University.  

“P2P: Is It Really About P2P?”
Ginger Schmeltzer, GDS Advisors LLC

The P2P space is getting more crowded, with Venmo (owned by PayPal) and Zelle getting the most press while Facebook Messenger, 
Apple Pay Cash and Square Cash hover on the sidelines.  And many of these players are not just offering P2P services, but rather are be-
coming legitimate options at the (usually virtual) point of sale as well.  Which begs the question, when does P2P just become another 
way of making a payment, whether it be to an individual or a business?  Further, what does this mean for the future of traditional banking 
institutions?

Ginger Schmeltzer, GDS Advisors LLC

Ginger Schmeltzer advises in the financial services space on behalf of a variety of groups such as large banks, economic development organi-
zations, card associations, and card issuers and acquirers.  An innovator in developing and executing new technology capabilities, Schmelt-
zer made her mark driving fintech initiatives as Senior VP at Fiserv, Inc. and as Senior VP of Digital Channel Management at SunTrust Bank.

 Schmeltzer is a frequent speaker at banking conferences for organizations including American Banker, PaymentsSource, CUNA, CBA, Fin-
tech5, and Femtechleaders.  She is also widely quoted in the industry press in publications such as MarketWired, SourceMedia, NY Times, CU 
Times, and The Financial Brand. She was named one of Most Influential Women in Payments in 2013 and 2014.  Now principal and founder 
of GDS Advisors advising in the fintech space, she is also a multi-year member of the SRM Advisory Board. 



1:45 PM Breakout Sessions

“Fintech Trends in Banking and the Role of Technology Partners”
Kyle Charette, COCC 

Consumers today now have a wide variety of options in terms of how they do their banking and technology is rapidly advancing their 
expectations.  Banks will continue to rely on technology partners to help them evolve and compete with the expanding circle of compa-
nies trying to disrupt the traditional banking space.  Join us for an update to review FinTech trends, the role of technology partners, and 
a view into what’s coming next.   

Kyle Charette, Assistant Vice President, COCC

Kyle Charette is the Assistant Vice President of Business Development at COCC, where he helps community banks evaluate and implement new 
financial technology solutions.  This includes leading banks through the process of selecting new core and ancillary solutions and transition-
ing them to conversion and support teams.  Kyle obtained both his bachelor’s degree and his Master’s in Business Administration (MBA) from 
the University of Connecticut.  Kyle has been at COCC for eight years and he started his career in banking as a teller at a community bank in 
Connecticut.

“CRM – A Critical Tool for Client Retention and the Growth Landscape” 
Allison Field, Pentucket Bank

Every institution needs a structured relationship building strategy that can be executed on a consistent basis across the enterprise to grow 
the bank.  This session will explain how Pentucket Bank has enhanced their service and sales culture to deepen customer relationships, 
and leveraged CRM to centralize and streamline reporting, and capture sales activity and customer “intelligence”.

Allison Field, SVP Sales Management and Retail Banking, Pentucket Bank

At Pentucket Bank, Allison Field is responsible for retail sales and branch administration for all branches and retains oversight of the bank’s 
alternative investment program.  She created the Sales Incentive program for retail operations at Pentucket Bank.  Ms. Field has 27 years of 
banking experience in various roles, including Commercial Lending, Business Development, Management and Retail Administration.

“The Great Equalizer – Cloud Computing in Financial Services”
Bryon Beilman and Jeff Beard, iuvo Technologies ”

Does “the cloud” elicit a feeling of dread or inspire confidence?  Without the right architecture and roadmap, investing in the cloud can be 
a daunting proposition as it flips traditional security and computing concepts on their head.  Join iuvo Technologies’ cloud subject matter 
expert, Jeff Beard, in a session that clears the fog around the cloud and learn why we call it “The Great Equalizer.”  You’ll leave knowing 
what the cloud really is, the risks and business impacts of not going to the cloud, and what the cloud can mean for you and your financial 
institution. 

Bryon Beilman, President and CEO, iuvo Technologies 

As founder and CEO of iuvo Technologies, Bryon brings over three decades of firsthand IT experience and significant knowledge about industry 
trends and best practices.  With many years at startups, technology companies and more, he saw a need for an IT consulting company that 
would give more value to its customers and provided a better overall experience.  Intentionally seeking out only senior consultants with impec-
cable communication skills, iuvo Technologies was founded in 2007.  Under Bryon’s direction, the company has rapidly grown into the premier, 
white-glove IT services company for the Boston area.

 Jeff Beard, Senior IT Consultant & Cloud Subject Matter Expert, iuvo Technologies
One of iuvo Technologies’ top senior consultant and engagement manager, Jeff Beard comes with over 15 years professional IT experience.  
Jeff’s rich history in cutting-edge IT solutions sets him up with a deep working knowledge of financial industry IT best practices and cloud 
services, heavily revolving around Microsoft.  He is our lead consultant for all our financial clients as well as our subject matter expert in Cloud 
/ Microsoft 365.



Agenda: 

7:45 AM  Program Registration and Continental Breakfast with the Exhibitors  
Sponsored by Harland Clarke

 

9:00 AM  Welcome and Introductions - Federal Room

9:05 AM Morning Keynote – What’s Next for Mobile Banking?
 Dave DeFazio, Partner, Strategy Corps 

10:15 AM  Networking Break with the Exhibitors 

11:00 AM  Morning Breakout Sessions

 u Advancing Your Digital Presence While Accounting for Data Security

  Joe Mancini, Vice President, Information Security, Radius Bank

 v Four Proven Strategies to Increase your Bank’s Profits

 Gene Palm, President and COO, Profit Resources

 w Innovative Engagement Strategies to Help Customers Build Financial Security

 Nashila Somani-Ladha, Commonwealth
  Taylor Straatmann, Commonwealth

 x P2P: Is It Really About P2P?

 Ginger Schmeltzer, GDS Advisors LLC

12:00 PM  Lunch with the Exhibitors 

1:45 PM  Afternoon Breakout Sessions

 u  Fintech Trends in Banking and Role of Technology Partners

 Kyle Charette, COCC

 v  CRM – A Critical Tool for Client Retention and the Growth Landscape

 Allison Field, SVP/ Sales Management and Retail Banking, Pentucket Bank

 w The Great Equalizer – Cloud Computing in Financial Services

 Bryon Beilman, President and CEO, iuvo Technologies
 Jeff Beard, Senior IT Consultant & Cloud Subject Matter Expert, iuvo Technologies
 
2:30 PM  Evaluations and Adjourn 

Exhibitor Raffles and MBA Prizes
This year, MBA will continue its networking exhibitor 
raffle with a slight change. We will conduct a silent 

draw at the close of the Networking Luncheon and post 
winners near the Registration Desk. Prize winners will be 

directed to visit the specific exhibitor’s booth before 1:30 
PM to claim their prize.

Exhibitors to Date:
Advance Reproductions
Automated Business Solutions
COCC
ColoSpace
CoNetrix
Data Capture Group
Daymark Solutions
Fiserv
Givinga
GraVoc Associates, Inc.
Harland Clarke

iuvo Technologies 
Jack Henry Banking
MFSIA
NES Group
New England Design 
Associates
New England Money 
Handling Systems
Reliable IT
Sage Data Security
Solidus, Inc.

Systems Engineering
WatchGuard Technologies
Winbrook
ZSuite



REGISTRATION
38th Annual New England Bank Technology + Retail Banking Conference & Exhibit
Friday, June 7, 2019 | Boxboro Regency Hotel, Boxborough, MA Registration 7:30  Program 9 AM to 2:30 PM

 Names of Attendees

First Name _______________________________________________________________________Title __________________________________

Email _________________________________________________________________________________________________________________

Second Name ____________________________________________________________________Title __________________________________

Email _________________________________________________________________________________________________________________

Third Name ______________________________________________________________________Title __________________________________

Email _________________________________________________________________________________________________________________

Fourth Name _____________________________________________________________________Title __________________________________

Email _________________________________________________________________________________________________________________

 Company Information

Organization _________________________________________________________________________________________________________

Address _____________________________________________________________________________________________________________

City ____________________________________________________State ___________Zip _________________________________________ 

Telephone _______________________________________________Fax _________________________________________________________

 
Registration Fees:

$225 1st Member / $100 total for all additional registrations 
 
 
$450 1st Nonmember / $200 total for all  additional nonmember registrations 
 

Method of Payment

 Register online at www.massbankers.org

 Check made payable to  Massachusetts Bankers Association-NEBTR19
  One Washington Mall, 8th Floor, Boston, MA 02108-2603

 Visa  MasterCard  American Express   Discover 

Card Number ____________________________________________________Exp. Date ____________________________________

Signature _______________________________________________________Amount _____________________________________

  Send credit card payments to our secure fax line: 617-249-0441. PCI Compliance mandates that the form must be faxed, do not email. 

 Cancellation and refund policy: A $75 per person cancellation fee will be charged. No refunds for cancellations made within five business 
days of the program, whether you register online, fax, email or mail your registration. Substitutions from your bank are encouraged if you 
are unable to attend. Please note that if you don’t cancel and don’t attend, you are still responsible for payment, however seminar materials 
will be sent to you. If you register (either online, by fax or mail) within three days of the program and then cancel, you will be invoiced for the 
full registration fee.

 Registration Deadline: To assist us in planning, registrations should be received no later than  May 31, 2019.  Please direct inquiries or can-
cellation information to Pat Tabolsky, registrar (ptabolsky@massbankers.org).

Amount Enclosed $ ___________________________
 

Amount Enclosed $ ___________________________
 


